Questionnaire for retailers
Period Velvet/Ryasilk
(to go to John Coppard, Mike Kenneally, David Neville, Stan Hesford, Tony Wilkes)

1. What do you think about our current range of velvets?
a. Period Velvet:

b. Ryasilk:

2. Which colours are of the most interest to your customers in velvets?


3. Do you think there are colours missing from the ranges? If so, which?
a. Period Velvet:

b. Ryasilk:

4. Do you think there are enough colours in the range? Is the entire collection wide enough?


5. Who is the typical buyer? eg. Age group, income level, type of home etc
a. Period Velvet:

b. Ryasilk:

6. What are the key reasons why they purchase velvets? For which room in the house? 
a. Period Velvet:
b. Ryasilk:


7. Have you noticed customer interest in Period Velvet and Ryasilk waning over the last few years? If yes, why?


8. How important is the tie in with the V&A Museum? (These two ranges fall under the V&A Collection branding). Does the link with the V&A museum add any kudos to the range? Does it help you to sell more of the carpet?


9. How important is it that Period Velvet and Ryasilk are available in any width up to 5m? Would it be a good idea to offer it any width up to 7m?


10. What about if we just offered 4m and 5m widths? Would that affect your sales?


11. How important is it that Period Velvet is available in two qualities (Silver and Gold)?


12. If it is important, are the two current qualities right? How do they compare to the competition?



13. Who do you consider to be the competition for Period Velvet and Ryasilk? How do their price points compare to PV and Ryasilk?



14. How would you like to see these two ranges presented? On wall units? On lecterns? On tombola’s? In books?


15. Do you have any further comments to make about these two ranges?






Thank you very much for your time and input.
